BURNS & LEVINSON LLP

C oumnsellors At L a w

I o:iov, MA D2110-1624
Telephone NG F- c-imile

BY FEDERAIL EXPRESS
March 26, 2002

Attn: Copyright Violations
Google, Inc.

Mountain View, CA 94043

RE: iProspect.com, Inc. Copyright Infringement Claim

Dear I

This firm represents 1Prospect.com, Inc. (“iProspect™) in connection with various matters
including protection and enforcement of iProspect’s intellectual property rights. I am writing
pursuant to your Terms of Service and the Digital Millennium Copyright Act (“DMCA™) to
notify you that certain contcnt that appears in or is accessible through the Google website
infringes upon tProspect’s copyrights.

?

iProspect takes all matters of infringement of any of its intellectual property rights very
seriously and intends to vigorously enforce its rights to the [ullest ex(ent of the law. Pursuant to
Section 512 of the DMCA, in order to assert protections under the DMCA’s safe harbor
provisions, among other things, a “service provider”, as defined therein, is required to take all
reasonable steps to remove or disable access to the infringing material of which it has received
notice, following the requirements sel forth in the DMCA.

In accordance with the DMCA requirements and your Terms of Service, enclosed with
this letter is an affidavit of . Scnior Vice President of Business and Lcgal Affairs of
iProspect ("M A((idavil™), setting forth, among other things, the requisite statements that (a)
iProspect has a good faith belief that the use of the material is not authorized by the copyright
owner, its agent, or the law; and (b) under penalty of perjury, the information in this notice is
accurate, iProspect is the owner of the copyrights in the materials that it claims are infringed and,
therefore, is authorized to act on behalf of the owner of an exclusive right that is allegedly
infringed.

wwvw.burnslevinson.com
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Also attached to the|JJij Affidavit are the following:

1. As Exhint A, hard copies of the pages of the iProspect website containing the text
that has been copied by the infringing websites.

2. As Bxhibit B, hard copies of all of the scarch results that contain direct links to the
websites and/or URLS containing the infringing materials. In an effort to minimize
the volume of paper, included is only a sample, and not all, of the results from
searches conducted on Google from which the infringing materials were discovered.

3. As Eximbut C, for each representative instance of infringement by a particular website,

a packet of information consisting of the following:

a. asummary sheet contaming the identity ol the infninging party, including the
name that appears on the website, the URL to the websile, the business address,
phone number, contact name and ¢-mail address, where available; the specific
URLs for the website that contains infringing content; and the specific URLs of
the iProspect copyrighted material that 1s being infringed; and

b. hard copies of the pages indexed on the Google website that contain infringing
materials, including TURLs for each of the web pages on which such infringing
malenals appeared and color-coded to correspond to the content on the iProspect
website that has been copicd.

In light of the clear and unambiguous instances of wholesale, verbatim copyright
infringement set forth in the materials enclosed herewith, iProspect demands that Google, and all
other affiliated companies and associated service providers, take immediate and proper action,
including removal of or disabling access to the infringing material from Google’s website.

Thank you for your prompt attention to this matter. Should you have any questions or
require further information conceming this matter, please do not hesitate to contact me.

Very truly yours,

23207.0/00662134
cc:  iProspect.com, Inc. (w/o encl.)



AFFIDAVIT OF I
T, IR, by depose and state under oath as follows:

1. I am the Senior Vice President of Business and T.egal Affairs of iProspect.com,
Inc. Iam over the age of 18 and competent to testify as the matters contaimned in this affidavit. I
also have personal knowledge of the matters contained herein.

2. iProspect.com, Inc. (“iProspect™) is a Massachusetls corporation with a principal
place of business at NG Arlington, Middlesex County, Massachusetts.

3. In or about 1998, iProspect employees and consultants, under work-made-for hire
agreements, oﬁgmé.lly created the content appearing on its website. Since that time, iProspect
has updated or added new content to the iProspect website, all originally created by iProspect
employees or consultants under work-made-for-hire agreements. Therefore, iProspect is the
owner of the copyrights in the contents of its website.

4. iProspect has recently become aware of unauthorized, wholesale, verbatim
copyright infringement of substantial portions of its original content by a number of websites by
conducting searches through various search engines.

5. iProspect compiled representative examples of such infringing activity. Attached
hereto as Exhibits A, B and C are representative examples of the information that iProspect has
collected.

6. Attached as Exhibit A are true and accurate hard copies of the pages of the
iProspect website containing the text that has been copied by the infringing website.

7. Attached as Exlubit B are true and accurate hard copies of representative search

results indicating the website and/or URL contaiming the infringing materials.



8. Attached as Exhibit C are compilations of each representative websitc that
contains matcrials that infringe on iProspect’s copyrights. Each compilation consists of (a) a
summary sheet containing the identity of the infringing party, including the name that appears on
the website, the URL to the home page of the infringing website, the business address, phone
number, contact name and e-mail address, where available; the specific URLs for the websitcs
that contain infringing content; and the specific URLs at which the iProspect copytighted
material that is being infringed is located; and (b) true and accurate copies of the pages indexed
on the Google website that contan infringing materials, including URLs for each of the web
pages on which such infinging materials are color-coded to reflect the text copied, i.e. text
highlighted with the color yellow on the iProspect site is similarly highlighted yellow on the
in[ringing sites.

9. iProspect has a good faith belief that the use of the material is not authorized by
the copyright owner, its agent, or the law.

10. The information in this affidavit, including all documents attached hereto, and the
notice letter to which it 18 attached 1 accurats,

11.  I'am authorized to act on behalf of the owner of an exclusive right that is allegedly
infringed.

SIGNED UNDER THE PENALTIES OF PERTURY THIS 29™ DAY OF MARCH,

.

Senior Vice President, Business & Legal Affairs
iProspect.com, Inc.

2002,



EXHIBIT A



’P?’&spect

iProspect Web Site Copy

The iProspect Web site content that has been duplicated by the offending Web sites is broken
down into four main sections:

o “Our Scrvices” — hitp://www_iprospect.com/oldsite/services. htin
" Highlighted in yellow (2 pages)

o  “Company Background * ~ http://www.jprospect.comy/oldsite/companyinfo htm
» Highlighted in blue (2 pages)

o “About Our Industry” — http://www.iprospect.com/oldsite/ourindustry.htm
= Highlighted in green (2 pages)

o “New Positloning Challenges - The Directory Revolution® —~

htip:/fwww.iprospect.com/oldsite/directory revolution.htm
* Highlighted in orange (1 page)

The four sections are highlighted in the corresponding color to illustrate what parlicular sections
of the content have been replicated. |

Copyright ® 202, iProspect, Inc. March, 2002
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About Us i . - ;
We commit that qualified prospects and customers will find youl
The Industry & site.
Services & A study by the Georgia Institute of Technology showed that 85
of all Web users utilize search enginas and directories to find
Clients @ solutions and vendors. However, additional studies have show
tents & that only the top 30 search results wili generate significant
traffic. (The first three pages of search malches displayed aftel
Partners 2 someone conducts a keyword or phrase query.)
News 57 * Click here to inquire about iProspect's services.
The Book 52 When a user types ih a keyword guery relevant to your services
product offerings, does your Web site come up? Or does your
Bylines & competitor's?
Tools 4 Do you know what keywords and phrases your farget audience
is searching on? Not only do iProspect™ 's clients achieve
Careers ¥ significant increases in visibility across the major search

engines and directortes, they prosper and dominate their mark
niches by addressing these issues head-on.

iProspect™ is the recognized national leader in search
engine positioning (SEP). By using an array of rasearch-
based methodologies, analysis, design, and implementation
practices over an extended period of time, our clients' sites
benefit from a consistent, measurable increase in search engir
vigibility - and incregsed business.

* Click here to inquire about iProspect's services.

iProspect™ differentiates itself in several ways:

1. We're a truly consultative agency. iProspect™ approache
SEP uniquely from a consultative perspective, By working with
our clients via ongoing relationships, we're able to analyze anc
strategically determine exactly which tactics will yield the best
results for different campaigns - our process is not a "one size
fits all" implementation. We customize and tailer programs to
meet the needs of different kinds of Web sites, audiences, and
marketing goals.

Over time, we uncover the most effective keywords and phras:
queries for each of your constituencies - whether your audienc
is consumers, other businesses, investors, the press, etc. Eacl
of these necessitates a dramatically different approach, and it
takes a long-term relationzhip to reap the benefits of a targeted

strategy.

http://www.iprospect.com/services.htm : 02/28/2002
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We employ the methods and tactics that you would employ for
yourself if your organization had the expertise and bandwidth t
undertake such an effort. This means we optimize your actu:
Web site - we do NOT exclusively use tactics that are externa
to your site whose benefits dissipate the moment our contract
ends. After we've optimized your site and conducted a complet
search engine pasitioning campaign, your results and traffic oz

last for an extended period of time.

2. iProspect™ does not employ questionable or unethical
tactics such as "cloaking” or other spamming technigues. We
don't need to hide any part of our optimization from the search
engines or your site's visitors in arder ta achieve results. Such
tactics are frowned upon by the search engines and may caus:
Web sites to be banned from their databases. These
underhanded tactics were pioneered by adult and pornographi
Weh sites and are not appropriate for promoting the sites of
large, credible companies (if you have any doubts about this,
just ask your stock-halders),

3. We approach SEP on an unmatched scale. iProspect™
has optimized multiple Web sites for organizations that contain
thousands of Web pages and target multiple disparate
audiences. We've targeted large and small universes of
keywords for different clients to adequately address their many
audiences. iProspect™ is the one agency that can scale to fit
the largest organization's needs and is experienced in the
largest and most sophisticated search engine positioning

campaigns across multiple platfarms and myriad technologies.
Click here io learn more about cur unique methodology.

#: Click here to inquire about iProspect's services.

iProspect.com, Ine.  T: 300 522 1152
o7 SWater Street T: 781 631 5700
© Arlinglon, MA 02476 F- 751 641 5755

Copyright @ 1998, 1999, 2000, 2001, 2002 iProspect™ , All rights reserved. Click here for rore information. .

http://waw.iprospect.com/services.him

02/28/2002
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Contuct Info

About Us & iProspect™ was the country's first search engine positioning (Sl

services only company.
The Industry &

£Now, iProspect™fias grown'to.become the leadifig;Searchy

Services &2 engine.positioning ccmsultmg services-fi rm,,;vmtl:l,,tne Iargestﬂfullﬂ
& time'8taff.of Search engine:pasitioning prufesslbha.l?“and the—
Cliants & #recognized Jeader in this industry: Founded in 1996, iProspect

assists many of the largest and most recognized brands in the
warld, including the Fortune 1000, with their SEP ¢campaigns a

Partners © part of an overall integrated online marketing strategy.
News & ¥ Click here to inquire about iProspect's services.
The Book & Maore than a "submission vendor," iProspect™ provides
) comprehensive consulting services to companies seeking to
Bylines ¢ brand their products and services on the Web. Chief Executive
Officer, Fredrick Marckini, founded the cornpany in 1996,
Tools Initially, iProspect™ served as the rarketing agency for
FirstPlace Software, developers of WebPosition and
Careers & WebPosition Gold software. It is important to note that the

practlce of search engine positioning did not exist before
this tool made it possible to measure a Web site's ranking
in major search engines onh a broad universe of keywords.
As part of that marketing effort, Marckini wrote a book enfitled
"Secrets to Achieving Top-10 Rankings," for distribution with
WebPosition Software. This established him as the leading
authority on the art and science of search angine poshiloning.
The book has since been updated and re-titled, "#1 Web
Marketing: Achiaving Top 10 Rankings in Internet Search
Engines.” The book has become the definitive guide to search
engine positioning, generating national press attention, and
leading to numerous speaking engagements for the author at
national and regional conferences on e-commerce,

Determining that software alone would not be enough to
increase a company's e-commerce business, and recognizing
the potential growth in e-commerce, Marckini began accepting
gearch engine positioning clients to Response Direct, Inc. to
assist them in improving their Web site's visibility in the major
search engines. As e-commerce mushroomed, go did Respon:
Direct and with this growth, the scope and sophistication of its
search engine positioning services increased. In January 2000
the company changed its name {o, iProspect™ | to reflect that
growth and increased depth of search engine positioning
services,

m;Prospect""" approaches, search engine optimization. from.a°

* customer perspective, The leading: Internet search engiriess
pmwde the single” greatest source forngw.and, mcremental WE:
*gite traffic, But: attractlng several thousand visitdrs @ month to®

http://www .iprospect.com/companyinfo.htm 02/28/2002
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scompany's Web Site.is” tmly relevant if.the visitor go8s deep int:

the' Vel site, armakes 3 purchas‘e” iProspect™ s ultiniate’ go:

+is.0.help.businessas grow by- generatmg -qualified {raffie and
‘improving the averall visibility of their Web sites within the maje
search engines and directories, thereby leveraging long-term
Web investments.

Now, iProspect™ offers full-time programs for understanding
customer acquisition, by translating sﬂearch engine "referral

traffic” into client relationships.§ lProspect""M%EIjehts consisteritly
irank higher: in search engine rankings, resulting: in:

» more:Weabsite traffic:

ekl by

. donger&sﬂems:tax
» <TOMEpAYe IMpressions:
« Higfersales rates.

b Click here to inquire about iProspect's services.

With this success, iProspect™ has grown from & small regionz
consultancy to the most recognized and successful search
engine positioning services firm in the country. Now with the
largest full-time staff of search engine positioning professional
of any agency, iProspect™ represents some of the most
recognized names in consumer goods, pharmaceuticals,
alecironics, telecommunications, and financial services. Before
you make any decisions about your site's marketing program,
you should talk to iProspect™ about search engine positioning

__Back to Top --|-- Home

T S —

iFrospect.com, lnc. F; 800 522 1152
LSWaterStreat  T: 741 641 ATO0
Arington, MA 02476 F: Y31 641 5753

Copyright ® 1958, 1959, 2000, 2001, 2002 IProspect™ , All rights reserved. Click herg for mors informatlon. .

http://www.iprospect.com/companyinfo.htm 02/28/2002
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About Us {7 .
The Dynamic Challenges of Search Engine Positioning
e

The Industry &
g:arowih.of e-commerce!is: staggermg’ﬂ@verﬂthe past.year,
W"l;‘treff iChas grown. by, 300%; ‘and: by- 2002, sales:argy

Services @ . jexpected to; reach $380"billion [Rorreste search Dedemh_er'
. ) yToday,: s 'a\rch engme"‘iaoeltron s-- ec:omera
Clients & fuudamentel “component, of.any:onlingt Ifelness (VI3
Partners - Not.only:is,Webstraffic.growing, but:sordogsithe. fieed fo-&ddies
£8 Va_Jed«numbe; of: eeerch englnes Accordlr_;g to.a report;
News . released. by BnghtF‘lenet il 2000 there are-more: thanﬂ@ﬂ 00cC ¢
: contenti _.-:searchable databases: availablé on the Véleb%em
The Book & Studies: sug Eexistenca st a HiddendESpIWeh Wi
ee‘tlmatedtiﬂo b Iion individual documents, moet«of whlch are!’
Bylines & evalleblerpto the pubhc 'Thlsyls#an,.emezmg:eumber conejdennr
y The‘Ieetlmeted‘ coint of only-2-7-billion Web: pagesiin Novembew?
:,2900 pANdyaccardingoTeNE G RESEATEN. nsttlite ing-smngle ¥
Tools ® engine js.indexing more than 60. parcent of the Web.with,somy
emaller search engines |ﬁﬁéx1ngjust~2~perCEHw”
Careers

The:challenge, of Web; success is_clear. The. search- engme:am;
d“rectogglndu ry-pardlElEhe; eXpJoeNe Wahitatic 1:rem:]s*"],§ﬁ

: your-eo “ﬁé‘ny;duesntaddress allire sear xenglne,sem:?
et ﬁﬁ'ur‘ta“l’geﬁf

Click bete to learn about
New Posjtioning Challenges

£ adien: %
i ﬁnﬂ”fhednght.partner* 1Piospect_'.’“ )

m Click here to inquire about iProspect's services.

@nfathomable Competition in an Ever-Changing Industry

When venturing-onto the Internet;.it's become |mperat|ve theg‘_i
'compames |mplement some eval of S&areh’ e'ngme pomhomng‘l’
plan. Glnhne searches are the most'widely used’ method’ ofy
X attracfing traffic fo-a Web site reeeerch confirms thet gp*to_‘_v
B5% Orprospective VB ¢k “"rﬁfé‘?s lise search enginigs-tofi no
eoT"tlons and:vendars: (_Georgle lnstltute of Technolc:g :
‘Only the top 30 .search, results will ever generate seneue_tre‘l'f &
It won't help @ company or its product to rank anywheré Beiow:
position 30 (or below the third page of search matches).

y If your Web site is not.found in the top 10 to 30 search results.,
r*‘the ITIElle' search efgiries and dlrectorlee your site Tright’s 'ae“w
sbe a "nillboard in the, woode -- nebody will find.jit. It's, tt;augg,J
competltron Tor top plec:ement - yOour- site's chances for atopi:
sranking may’'be one in 11 million'matching documen[;‘f\etl
“"the search engine landscape canfinues to evolve. Where: once&
there were only eight search engines that merited attentiori, "

http://www.iprospect.com/ourindustry. htm 02/28/2002
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today there are no léss.than.16. major ‘senrch engines;ihat. mué
‘?be targeted by a-gearch’ -engine positioning. ‘campaigr

«Each:of.the: major 4. §. seatch efgingsidirectoricg use ;." f
‘mAetqup‘gology algorithm or formala to: determlrle Asite’s g
rsr\czl'é\.vam:e tQ keyword uenes that cdn5|der$ ajvariety: ofﬂ:ﬁ

“EIEERETE e S8 IReidvancerequirements: are:alse:
volving rapidly - dozens of new positioning chaTIen_ges anse a
2 weekly basis. Combing all these factors, and SEP s a”

complex and dynamic problem to solve.

& Click here to inquire about iProspect's services.

tWhat's at Stake for Your Business?

-

;’:“:ﬂggrch engine positioning is: stlll A relatively newasme,nce byt
ithe lmg,gri‘éﬁc‘e ‘Of S mlssmn [mpro\nng g Neb sita- rankm@sﬁgﬁ ¥}
response jia seamﬁ"’éngme querl J- cou[d ngt@gm;e

apparent,ﬂi stake are billidns of do 1@?marketmg “brandincs

GDmmUﬂlCEIfIOﬂS and E-COIT]I'HEI'CE transactlons

gltyou decide to employ. a search engine: posﬂmmng framewtar ]
TfromAhe start, you. w‘*ll‘glve your‘l‘ﬁt“é’i'hﬁt‘ BUEHES: n“ac[\{gl_n
Vel youir comggtlto 3 i :trafﬁmamdztherefor&,hggleil1
younWéb site has al'rea&”? b“e_ eveloped:search.engine:
rplacement semuces can. $tl|| be addedto your process and'w' I
prove’fo be a necessity In‘ordertoincreass
Al to';‘stay as current as possible, withThe: Major search
e‘nghe‘ as. they make- ccmstant unanncunced ‘changes:i nwthel‘lf
methodologiés thatcan Tower site rankingsEWVE transter ts,
sknowledge to our, clients' sites, helping fi them achieve.greater’
V15|blllty and traffic. THan we‘track user behawors 10 ensure thi?
£ sites are generating longer user visits, more page impressionst”
. and increased sales. These types of results can only be!
.achleved Vid long-term relationships with our clients.

F Click here to inquire about iProspect's services.

Recommended Search Engine/Directory Resources and News:

mttp:fiwww searchenginewatch.com/
http:flwww websearch.about.com/internet/websearch/
ot wwew webpositions.com/

Back to Top --|-- Home

' iProspect.com. Ing, - 800 522 1152
SWater Street T: 781 641 5700
© Atlington, MA 02476 F: 741 641 5755

http://www .iprospecl.com/ourindustry.htm 02/28/2002
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" Contact Info |
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Home & &HEM@ONING‘CMLLENGESJ

About Us #HE DIRECTORY REVOLUTIONY

The Industry < One year ago, EOSLOR: the ihajot $earchiengines were:spider-

driven, anexes - irg-theirdatabases were poﬂjlated _g
e’

Services U SE RS Ut ded: software'"'!splders" that ‘crawled:
Vb inAexg - $ifes BRe Tollowing inks to-other sites- Today,
Clients & ft;jyel,‘_half of:the’ major. search’ engines’ have /e either partnered i
S HaVEBEEbe "Seaich direc FOrES A THRClOry 15, AiTarant 7,
“thihia Search enging! inhag ffed by-actual human ¢
Partners & edlttéfdréi who 'Ilferally \Tﬁﬁaur SIte And-gSfering] m”'tn!",."EL,j’.
. f"'fé' inpartby the: ription: "Subm ﬁeﬁ!wt em-and-in®"
News & partby:thei he site itself- THfEnaw landscape
‘re?qLﬁreLs' dramatlcally-dlfferent apprcfach No longer.is wordk’
The Book & ult*’r"ﬁ‘"”t’r.":‘ﬁ'ﬁF'i‘{:i":anﬁtf ST PIECETEnt OF KeyWa s EHecive
Prospectcom is, hands-down, the most successful in plElCIng
Bylines & clients in the right places within the right directory services.
Warning: If you have not submitted your Web site to Yahoo, ar
Tools 2 are considering retaining a search engine positioning firm,

STOP. Your submission to Yahoo may be irreversible. If you d
. not succeed in submitting the right site description, containing
Careers & all the best keyword phrases for your industry/product or
service, we may net be able to correct a poor listing. Please
discuss your directory strategy with a representative from
iFrospect.com before you do something that cannot be undon:

iProspect.cam, lne.  T; 800 522 1152
SWaterStred T: 741 641 5700
© Arlingtom, MA 02475  F: 781 641 5755

Copyright & 1998, 1999, 2000, 2001, 2002 |Prospect™ , All rlghts reserved. Click here for more information. .

http://www.iprospect.com/directory_revolution.htm ' 02/28/2002
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Google Search: "most of the major search engines were spider-driven index Page 1 of 1
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Web - Images - Groups - Directory -
Searched the web for “most of the major search engines were spider-driven indexes”. Results 1-1 of 1. Se

Search Engines - Free Access to Tips, Ideas, Resources Sponsored Link
www. MarketltRight.com  Step-by-Step Guides to Gain New Clients - Click Herel
LawCities.net: Internet Solutions for the | egal Profession! Sponsored Links
.. ygars ago, most of the major search engines were spider-driven indexes, i
meanmg their 2000+ Search Enginas!
Yahao, AQL. MSN + Guaranteed

databases were populated by automated unattended software "spiders" that .. listing in Top Engines in 5 days!

e 10k - Cached - Similar pages www.RegisterStore com
Inlerest; m—

IP Delivery Spider Base
World's most comprehensive list of
search spider IPs, UAs and Hosls

hitp://fantomaster.cam/

Inferast; umm——

See your message here,,.

"most of the major search engines fEa | Search within resuits
Unsatisfied with your results? Help us improve.
Try your query on: AltaVista Excite Lycos Yahoa!

Google Home - Advertise with Us - Search Solutions - News and Resources - Language Tools - Jobs, Press,
Cool Stuff...

@2002 Google

htp://www.google.com/search?hl=en&ie=I1S0-8859-180e=I1S0-8859-1&q=%22most+of... 03/19/2002



Google Search: "use search engines (o [ind solutions and vendors: Page 1 of 2

Advanced Search Preferences Language Tools Search Tips

4
i . i ﬁ' ™
b v EE l"use search engines to find solutic

iAo

Weh - Images - Groups - Direclory -
Searched the web for "use search engines 1o find solutions and vendars:. Results 1 - 10 of about 36, Searcr

Search Engines - Free Access to Tips, Ideas, Resources Spansored Link

www.MarketltRight.com  Step-hy-$tep Guides to Gain New Clients - Click Here!

search engine positioning - higher search engine rankings with ... Sponsored Links

-.. of Technology, 85% of prospective web customers use search englnes to find )

solutions 2000+ Search Engines!

and vendors. And, only the Top 20 search results generate serious traffic. ... e s paranicad

www.primevisibility. com/research.html - 16k - Cached - Similar pages www.RegisterStore.com
INlarasl: —

Search Engine positioning - search engine marketing See your message here...

... of Technology, 85% of prospective web customers use search engines to find

solutions

and vendorg. Only the top 30 search results generate serious traffic. ...
www.searchengine-submissions.com/ - 9k - Cached - Similar pages

search engine insider tips - promotion and marketing - Netpaths. ...
« 85% of prospective web customers use search engines to find solutione and vendors
(sourge: study conducted by the Georgia Institute of Technology). And, only ...

www.netpaths. net/searchengines/tips.html - 18k - Cached - Similar pages

wideframe
-.. showed that 85% of Internet users "use search engines to find solutions and vendors.”
It says that unless users "know a company's exact Web site address or ...

www.wideframe.com/mews asp?article=47&ar=1 - 14k - Cached - Similar pages

Advertising: Companies Lack Sound Search Engine Strategies
... Of Internet users, 85 percent, use search engines to find solutions and vendors,
according to iProspect. Unless they know a company's exact Web site address or ...

cyberatlas.internet.com/markets/advertising/article/0,,5941_884131,00.html - 27k - Cached - Similar pages

search engine exposure, getting your site on search engines, url ...
« Your web site. Research has shown that nearly 85% of Internet customers use search
ehgines to find solutions and vendors for products and services they need. ...

- e

gy rathansteingarticdm/inddstnyhtml - 13k - Cached - Similar pages

White Rock, BC / Internet Marketing

--. Up to 85% of prospective web customers use search engines to find solutions and vendors.
And, only the top 30 search results will ever generate serious traffic ...

www.whiterockonline.com/aboutwromarket.htrm ~ 29k - Cached - Similar pages
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Google Home - Advertise with Us - Search Solutions - News and Resources - Language Tools - Jobs, Press,
Cool Stuff...

®2002 Google
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Advanced Search  “re‘zrerces Language Tocls Sezmch Tips

il — | 11
G Oggle |'use search =nginas tc fird solutic

Web - Images - Croups - Diresiony -
Sezrched ineweb for "use search engines to find soluticns and vendors:  Resulis 11 - 20 of 2000l 36, Sean

Search Engines - Free Access o Tips, [deas, Resources Saanseied Lins
wwny MarketkRight.com  Step-by Step Guides to Galn Mew Clienls - CEek Herel

Lau-a van Hoff Integraled Web Services: Ssarch Engire ... SpONSeEE .. ks
-- Up k2 8E% of prospes: ve wab customers use search engines to find scldions . i
and vendars 2200+ Sea-ch Engines!
(Gecrgia Insiituts of Teckna'agy). Caly the koo 30 searc resul's wi ... NSl b
wave beu avar nofl.com'seokinl - #0k - Cached - S n'a- penes wierer Registersic -e.oom resuls
Mb=res]: sem—

eBrands See your message hae...
.. 85% of In"err et users use search engines to find solutions and

o -,
vendors' (Inlemet.cc —gels - fabs, Press.

Sepiambe- 2001} eBrands Ezarct Enc'ne Optimisatic~ pregram cramstcally -
warrreorards. comauSEQ bt - 30k - Cachee - Simiz-paszs

searsh engire posit onirg by Soutn West Web Saolutions

..o b0 85% 0f orespective ¥ed cusiomers vse search engines to find solutions and vendors.
M. only the sop fews pages o search results wil ever generat2 serioJds ..

Wy s solulions comfcliizied asp - 24k - Caswed - Simila-pages

Attracting svebzlls is sl ppery croblem on the Web - 2001-10-22 - ...

... Alace. The mrajo-ily of Intem at weers wse search
englnes to find solutions and vendors. Jowswer ..
ho sston. beanbal comdhc ustanvsker ssrHI01" H22500us 1. html - 44+ - Cached - Sirilet sages

Mative Media: .nternsl, Design, Media
- 3 BE: of prospeclive wed customers rse search enginas fo find sclutions and yendors.
On ¥ the bop 30 searc 1 resuts will eve- gererale senicus fraffic. Il won ...

werew mrisdis.co. Lo ationd - vk - Cacked - Simdlar page e

ladvanced search engine posifion’ne 1op 10 gua-antesc

. thabup to BEY% of Web Lsers use search engines to find solulions and vendors. Ard,
crly 1= top 30 search resuits will ever gene-ate any signilicart wrafic ..,

www advanced szarchenginepos Joning.comf - 12k - Cached - Similar nages

Wek Design and Marketng
-. Retum Homre. 85% of prospective web cuslome s use search engines to
find solutions and vendeors. {Georgia Insihde of Technolcgyl. ...

wans e D-gesigr-and-markesing orgfsearch_engine_placemenl bl - 15k - Cached - Sim_ar pages

BIGGER DESIGHS & GRAPHICS
. BE% of prospective web customers use search engines 1o lind saluticns and vendars
[Becrgia insliluie o Teswnolegy). And, ¢ty the tcp 30 seach results will ...

54.70,129. 213 higoerdesigrese vizesd - 5 - Cachec - Similar pages

httpesvoranw.google.comdsearch fg="%22us s+ search+engines—oHind +solulionstasd+vend ... 03/ H2M2 +tyend . 031972002



Google Search; "use search engines to find solutions and vendors: Page 1 of 1

Advanced Search Preferences Language Tools Search Tips

Tl
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.. ﬁ 'use search engines to find solutic §fionicle

Web - Images : Groups - Directory -
Searched the web for "use search engines to find solutions and vendors:. Results 21 - 22 of about 36. Sear

Search Engines - Free Access to Tips, ldeas, Resources Sponsored Link

www.MarketltRight.com  Step-by-Step Guides to Gain New Clients - Click Herel

increasge visibility in search engines with iProspect Sponsored Links
... majority of Internet users, 85 percent, uge search engines to find solutions and .
vendors. Unless they know a company's exact Web site address or search by the .., 2000+ Search Engines!
. - Yahoo, AOL, MSN + Guaranleed
www.ipraspect.com/prass09102001.htm - 8k - Cached - Similar pages listing in Tog Englnes In 5 days!
www.RegisterStore.com

Interes]; e—

search engine marketing firm, iProspect, offers industry news
and ... See your message here...
... 35% of prospective Web customers use search engines to find solutions and vendors

(Georgia Institute of Technology). And, only the top 30 search results will ...

www.iprospect. comfourindustry.htm - 18k - Cached

[ More results from www.iprospect com |

In order to show you the most relevant resulfs, we have omitted some eniries very similar to

the 22 already displayed.
If you like, you can repeat the search with the omitted results inciuded..

4 Gooogle
Result Page: Previous 1 2 3

‘use search engines to find sqluti_f " il Search within results

Try your query on: AltaVista Excite Lycos Yahoo!

Gaogle Home - Advertise with Us - Search Solutions - News and Resources - Language Tools - Jobs, Press,
Cool Stuff. .

®2002 Google
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Advanced Search Preferences Lanu

U

¥ k@ ['ur clients' sites benefit from a ¢

"targeted" (and any subsequent words) was ignored because we limit queries
to 10 words.

Web - Images - Groups - Directory -
Searched the web for "Our clients’ sites benefit from a consistent, measurable ihcrease in ta rgeted search «

Web Site Hosting - Implex.net - Total Internet Solutions

. Of time, our clients’ sites benefit from a consistent, measurable increase in search
engine vigibility and increased business. We build customer relationships ..

www.implex.net/services/marketing/ - 28k - 18 Mar 2002 - Cached - Similar pages

search engine positioning services, rankhighest.com - search ...
... our clients’ sites benefit from a consistent, measurable increase in search engine
visibility - dramatically increased traffic, and increased business. ...

www.rankhighest.com/search-engine-services.html - 9k - Cached - Similar pages

Search Engine Placement
... over an extended period of time, our clients' sites benefit from a consistent,
measurable increase In search engine visibility - and increased businass. ..,

www.pbllabs.com/search_engine_placement htm - 12k - Cached - Similar pages

Search Engine Strategies 2001 - Boston
- Campaign management. Our clients’ sites henefit from a consistent, measurable increase
in targeted search engine traffic - and increased business. When we are ..,

seminars.internet.com/sew/boston01/didit. html - 14k - Cached - Similar pages

Unfitled

... of time, our clients' sites benefit from a consistent, measurable increasa In s2arch
engine visibility - and increased business. We create an Informational ...

sedarch-engine-submission-bulk-email-mp3.com/ - 12k - Cached

In order to show you the most relevant results, we have omitted some entries very similar to
the & already displayed.

If you like, you can repeat the search with the omitted results inciuded..

‘Our clients’ sites benefit from a ¢ Search within resulfs

Unsatisfied with your results? Help us improve.
Try your query or: AltaVista Excite Lycos Yahao!

Google Home - Advertise with Us - Search Solutions - News and Resources - Language Tools - Jobs, Press,
Cool Stuff...

@2002 Google
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Advanced Search Preferences Language Tools Search Tips
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ﬁ I"solutions and vendors, "search er. it
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Web - Images - Groups - Directory -
Searched the web for "solutions and vendors, "search engine positioning” has become a fundamental”. R

Search Engine Positioning - Best Strategies to Put Your Site on_Top Sponsored Link
1stplaceranking.com  Top 20 Search Engine Placement, Guaranteed - Click Here
INCREASE qualified web traffic & positioning on the top search engines  Sponsored Link

Inovum.Com  Search Englna Positioning - FREE SEARCH ENGINE POSITION REPORT

search engine insider tips - prometion and marketing - Netpaths. Sponsored Links

... hag become a fundamental component of any ... level of search engine %M‘ELE&?FSE#@%

positioning plan. SUBMISSION - HIGH RANKINGS FASTI
internet ... web customers use search engines to find solutions and WWW, ONEUPWEB.COM
vendors ... Interest; m—

www.hetpaths.net/searchengines/tips. html - 18k - Cached - Similar pages
Search Engine Positioning

Cybermonster;Web site marketing:bulk e-mail, e-mail list, Guaranteed placament in the top 20
. resulls. Free placement analysis!

search ... . _ _ : WWW.Wgi.corm

... all Web users utilizing search engines to locate solutions and vendors, INtErest: .

"search

engine positioning” has become a fundamental component of any onling See your message here...

business ...

www.cybermonster.net/ - 21k - Cached - Similar pages

Cybermonster:Web site marketing:bulk e-mail, e-mail list, search ...

.. all Web users utilizing search engines to locate selutions and vendors, "search
engine positioning” has become a fundamental component of any online business ...
www,cybermonster.net/search_engine_placerment_ranking.htm - 20Kk - Gached - Similar pages

Webmastor » Webmaster ... Search Engine Placement Improvement - ...

.. has become a fundamental component of any ... level of search engine positioning plan.
Online ... Web customers use search engines to find solutlons and vendors ...

webmastor.com/ - 28k - Cached - Similar pages

search_engine positioning by South West Web Solutions
.. has become a fundamental component of any ... form of seach engine positioning strategy.
Onling ... Web customers use search engines to find solutions and vendors ...

www.swwsalutions.com/clicked.asp - 21k - Caghed - Similar pages

Adult Paths web development - search engine information - mature ,,,
... has become a fundamental componeant of any ... level of search engine positioning plan.
Internet ... web customers Use search engines {o find solutions and vendors .,.

www, adulipaths.com/searchenginesftips. htrml - 13k - Cached - Similar pages

"WePressAll.com "Integrated advertising and marketing services . ...

... all Web users utilizing search engings to locate solutions and vendors, "search
engine positioning" has become a fundamental component of any online business ...
www.wepressall.com/ - 13k - Cached - Similar pages

hitp://www.google.com/search?q=%22solutions+and+vendors,+%22search+engine+posit... 03/19/2002



Google Search: "solutions and vendors, "search engine positioningd&qu - Page 2 of 2

EmailTiser
... all Web users utilizing search engines to locate solutions and vendors, "search

engine posltioning" has become a fundamental compenent of any online business ...
home . surewest net/emailtiser/SearchEngPlacernent htm - 12k - Cached - Similar pages

We are the Internet's most successful search engine positioning ...

.. all Web users utilizing search engines to locate solutions and vendors, "search

englne positioning” has become a fundamental component of any online business ...
¥

www.fastrankings.com/ - 17k - Cached

We are the Internet's most successful search engine positioning ...

... all Web users utilizing search engines to locate solutions and vendors, "search
engine positioning” has become a fundamental component of any online business ...
www.gettoprankings.comy/ - 18k - Cached

Google b

Result Page: 1 2 Next

”l':." | Search within resuylts

"solutions_ and vendors, "search er M

Unsatisfied with your results? Help us improve.

Try your query on: AltaVista Excite Lycos Yahoo!

Google Home - Advertise with Us - Search Solutions - News and Resources - Languags Tools - Jobs, Press,
Caol Stuff...

©2002 Google
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Advanced Search Preferences Language Tools Search Tips
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Web - Images - Groups - Directory -
Searched the web for "solutions and vendors, "search engine positioning™ has become a fundamental”. R

SEARCH ENGINE RANKING - Best Strategies to Put Your Site on Top Sponsored Link
1stplaceranking.com  Top 20 Search Engine Placement, Guaranteed - Click Here

INCRFASE qualified web traffic & positioning on the fop search engines  Sponsored Link
Inrovum.Com  Search Engine Positioning - FREE SEARCH ENGINE POSITION REPORT

search engine marketing firm, iProspect, offers industry news Sponsored Links

and ... "

-- has become a fundamental component of any ... level of search engine %W%Wﬁ%
positioning plan. SUBMISSION - HIGH RANKINGS FAST!
Onling ... Web customers use search engines to find solutions and WWW,.ONEUPWEEB.COM
vendors ... Interest; w—s

www.iprospect.com/ourindustry.htm - 18k - Cached

Search Engine Positioning

i . 1 1 . Guaranteed placement in tha top 20
Ran!(mq Report: Search Engine Ranking Report: search ot Frag a0 e o
engine ... WWW,Wgi.com
o all Web users utilizing search engines to locate solutions and vendors, interest: Wm—rrn
"search
anglne positioning" has become a fundamental compenent of any online S8 your message hefe...
business ..

W[&?&klmgrépbﬁ net - Bk - Cached

4 Google

Result Page: Previgus 1 2

"solutions and vendors, "search er }i Search withip results

Try your query on: AltaVista Excite Lycos Yahoo!

Gooegle Home - Advertise with Us - Search Solutions - News and Resources - Language Toals - Jobs, Press,
Coal Stuff...

©2002 Google
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Advanced Search  Preferences Lla
;- e 'your site might as well be a "billb &

The following wards are very common and were nat included in your search: in

the. [details]

Web - Images - Groups - Directory -
Searched the web for "your site might as well be a "billboard in the woods™”. Results 1 -7 of about 9. Searc

Internet Marketing - Dallas, Texas - Adams Site
- Tesults in the major search engines, your site might as well be a "billboard in the
woods" -- nobody will ever find it. Its's easy to see why professional web ...

www.internet-marketing-dallas.com/ - 11k - Cached - Similar pages

top-ranking in seargh engines
... In the major search engines, your site might as well be a "billboard in the woods"
- nobody will ever find it. It's tough competition for top placement ...

search enging positioning. search engine placement
www.search-engine-positioning-pro.com/ - Similar pages

RealEstateSurfing.com Membership - Internet Service Station
-.. of Technology). If your Web site is not found on the major search engines, your
site might as well be a "billboard in the woods" — nobody will ever find it. ...

M&r@ﬁt@@gﬂmgg ;comitopspots’- 20k - Cached - Similar pages

Native Media: Internet, Design. Media
.. results in the major search engines, your slte might as well be a "billboard in the
woods" - nobody will ever find it. It's tough competition, however, for top ...

www.rnmedia.co.uk/prometion/ - 7k - Cached - Sirilar pages

ebusiness: search engine positioning, ebusiness web site, company

www web-site-rmarketing-pro.com/search_engine_positioning.html - Similar pages

search engine marketing firm, iProspect, offers industry news and ..,
.. Major search engines and directories, your site might as well be a "billboard in
the woods" -- nobody will find it. It's tough competition for top plagement ...

www.iprospect.com/ourindustry.htm - 18k - Cached

In order to show you the most refevant results, we have omitted some entries very similar to
the 7 already displayed.
If you like, you can repeat the search with the omitted results included..

"your site might as well be a "billb Search within results

Unsatisfied with your results? Help us improve.

Try your query on: AltaVista Excite Lycos Yahoo!

http://www.google.com/search?hl=en&ie=I1S0-8859-1&0e=1S0-8859-1 &q=%22your-+sit... 03/19/2002
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Advanced Search Preferences Language Tocls Search Tips

2 ‘ o T "
L !@ ['use search engines to find solutic

Web - Images - Groups - Directory -
Searched the web for "use search engines to find solutions and vendors;. Results 1 - 10 of about 36. Searcr

Search Engines_- Free Access to Tips, Id ces Sponsored Link

www.MarketltRight.com  Step-by-Step Guldes to Gain New Clients - Click Herel

search engine positioning - higher search engine rankings with .., Sponsored Links

... of Technology, 85% of prospective web customers use search engines to find .

solutions 2000+ Search Enginesl

and vendors. And, only the Top 20 search results generate serious traffic. .., ﬂr;ir,‘q?{np\%i Igﬂnir:ln;s?: iy

www. primevisibility.com/research.html - 168k - Cached - Similar pages www.RegisterStore com
[Nteres; —

Search Engine positioning - search engine marketing See your message here. ..

... of Technology, 85% of prospective web customers use search engines to find

solutions

and vendors. Only the top 30 search resuits generate serious traffic. ...
www.searchengine-submissions.com/ - 8k - Cached - Similar pages

search engine insider tips - promotion and marketing - Netpaths. ,,,
... 85% of prospective web customers use search englnes to find solutions and vendors
(source: study conducted by the Georgia Institute of Technology). And, only ..,

www.netpaths.net/searchengines/tips.html - 18k - Cached - Similar pages

wideframe
w Showed that 85% of Internet users "use search engines to find solutions and vendors."
It says that unless users "know a company's exact Wab site address or ...

www.wideframe com/news.asp?article=47 &ar=1 - 14k - Cached - Similar pages

Advertising: Companies Lack Sound Search Engine Strategies
... of Infernet users, B5 percent, uge gearch engines to find solutlons and vendors,
according to iProspect. Unless they know a company's exact Web site address or ..

‘cyberatlas.internet. com/markets/advertising/article/0,,5941_884131,00.html - 27k - Cached - Similar pages

search engine exposure. getting your site on search engines, url....

.. your web site. Research has shown that nearly 85% of Internet customers use search
englnes o find solutlons and vendors for products and services they need. .
www.nathansteingart.com/industry hirnl - 13k - Cached - Similar pages

White Rock, BC / Internet Marketing
... Up to 85% of prospective web customers use search engines to find solutions and vendors.
And, only the top 30 search results will ever generate serious traffic ...

www.whiterockonling.com/abautwromarket.htm - 29k - Cached - Similar pages

N5R.com N5R Strategies - Search Engine Marketing
... of the majority of Web users, 85 percent use eearch engines to find solutions and
vendore. Unless they know a company's exact Web site address or search by the ...

www.n5r.com/solutions_soe.html - 18k - Cached - Similar pages

http:/fwww_google.com/search?q=%22use+search+engines+to+find+solutions+and+vend... 03/19/2002
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Webmastor » Webmaster ... Search Engine Placement Improvement - ,,,
... 85% of prospective Web customers use search engines to find solutions and vendors
(source: gtudy conducted by the Georgia Institute of Technology). And, only ...

webmastor.com/ - 28k - Cached - Sirnilar pages

medium blue internet marketing Il literature

o 85% of web users use search engines to find solutions and vendors, A properly executed
search engine optimization campaign can drive numerous, highly targeted ...

www. mediumblue. com/newsletters/archive-11-01.html - 14k - Cached - Similar pages

Gmmglé >

Result Page: 123 Next

Jﬂ Saarch within results
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['use search engines to find solutic

Unsatisfied with your results? Help us improve.

Try your query on: AltaVista Excite Lycos Yahoo!

Google Home - Advertise with Us - Search Solutions - News and Resources - Language Tools - Jobs, Prass,
Cool Stuff...

®2002 Google
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C Advanced Search Preferences Language Tools  Search Tips

ey - u Al
L gle I"_L;se search engines to find solutic

Web - Images - Groups - Directory -
Searched the web for "use search engines to find solutions and vendors:. Results 11 - 20 of about 36. Searc

Search Engines - Free Access to Tips, Ideas, Resources Sponsored Link

www.MarketltRight.com  Step-by-Step Guides to Gain New Clients - Click Here!

Laurg van Hoff integrated Web Services: Search Engine ... Sponsored Links

... Up to 83% of prospeclive web customers use search engines to find solutions i

(Georgia Institute of Technology). Only the top 30 search results will .., H‘;ﬂ.%ufnpﬁ%l; é"fg’.‘#;ﬁ# asr?igﬁd

www.lauravanhoff.com/seo.html - 10k - Cached - Similar pages www.RegisterStore.com
Interes]; e——

eBrands See your message here...

« 86% of Internet users use search engines to find solutions and
vendors" (Internet.com,
Septetnber 2001) eBrands Search Engine Optimisation program dramatically ...

www.ebrands.com.au/SEOQ. htm - 30k - Cached - Similar pages

search enqine positioning by South West Web Solutions

... to 85% of prospective Web customers use search engines to find solutions and vendors.
And, only the top few pages of search results will ever generate serious ...

wwiw.swwsolutions.com/clicked.asp - 21k - Cached - Similar pages

Aftracting_ eyeballs is slippery problem on the Web - 2001-10-22 - ...
« place. The majority of Internet users use search
engines {o find solutlons and vendors. However ..,

houston.beentral. com/houston/stories/2001/10/22/acus1 html - 44k - Cached - Similar pageas

Native Media; Internet, Design, Media
... 1o B5% of prospective web customers use search engines to find solutions and vendors.
Only the top 30 search results will ever generate serious traffic. It won ...

AR mimedia. cosuk/promolion/= 7k - Cached - Similar pages

lagvanced search engine positioning top 10 guaranteed
-.. that up to 85% of Web users use search engines to find solutlons and vendors. And,
only the top 30 search results will ever generate any significant traffic ...

www.advancedsearchenginepositioning.com/ - 12k - Cached - Similar pages

Web Design and Marketing

... Return Home. 85% of prospective web customers use search engines to
find solutions and vendors. (Georgia Institute of Technaloay). ...

www.web-design-and-marketing.org/search_engine_placement.hitml - 16k - Cached - Similar pages

BIGGER DESIGNS & GRAPHICS

... 85% of prospective web customers use search engines to find solutions and vendors
(Georgia Institute of Technology). And, only the top 30 search results will ...

64.70.129.218/biggerdesign/services/ - Bk - Cached - Sirnllar pages

hitp://www.google.com/search?q=%22use+search+engines+to+find+solutions+and+vend... 03/19/2002



» Google Search: "use search engines to find solutions and vendors: Page 2 o[ 2

Web Site Marketing Is The Key To Quality Web Traffic
... method of sttracting traffic o a Web site - research confirms that up to B5% of
prospective Web customers use search engines to find solutlons and vendors. ...

www.mikrodesk.com/webmarketing.shim - 12k - Cached - Similar pages

marketing a casino sportsbook

. 85% of prospective web customers use search enginas to find solutions and vendors.
And, cnly the top 30 search results generate serious traffic. Each of the ..,

www. top-biz.com/sportsbetscasinos/marketing.htm - 99k - Cached - Similar pages

A Gooogle »

Result Page: Previous 1 2 3 Next
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" Search within results

"Use search engines to find soluti PE

Try your query on: AltaVista Excite Lycos Yahoo!

Google Home - Advertise with Us - Search Solutions - News and Resources - Language Tools - Jabs, Press,
Cool Stuff,.,

®2002 Google
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Advanced Search Preferences Language Tools Search Tips
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"Wﬂ Q ['use search engines to find solutic JHHIGP

Web - Images - Groups - Directory -
Searched the web for “use search engines to find solutions and vendors:. Results 21 - 22 of about 36. Searc

Search Engines - Free Access to Tips, ldeas, Resources Sponsored Link
www.MarketltRight.com  Step-by-Step Guides to Gain New Clients - Click Here!

increase visibility in search engines with iProspect Sponsored Links
... majority of Internat users, 85 percent, use search engines to find solutions and )
vendors. Unless they know a company's exact Web site address or search by the ... fofolgfi{“ﬂ Engines!
www iprospect com/press09102001.hirn - 8k - Cached - Similar pages |i;in%°;'n Top En‘“;m;ﬁ;‘%‘?ﬂz‘f:i“

www.RegisterStore.com
INtEres]; m—

and ., See ypur message here...

... 85% of prospective Web customers use search englines to find solutions and vendors
{Georgia Institute of Technology). And, only the top 30 search results will ...

www._iprospect com/ourindustry_htm - 18k - Cached

[ More results from www.iprospect.com |

search engine marketing firm, iProspect, offers industry news

In order to show you the most relevant results, we have omitted some entries very similar to

the 22 already displayed.
If you like, you can repeat the search with the omitted results included..

4 Gooogle

Result Page: Previous 1 2 3

|Lﬂ Search within results

‘use search engines to find solutic ﬂ 1

Try your query on: AltaVista Excile Lyeos Yahoo!

Google Home - Advertise with Us - Search Solutions - News and Resources - Language Tools - Jobs, Press,
Cool Stuff...

®©2002 Google
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Advanced Search Preferences LanquaqT !5 Search Tips
y™ ['search engine and directory indu; EEG0L

“trends” (and any subsequent words) was ignored because we limit queries to
10 wards,

Web - Images - Groups - Directory -
Searched the web for "search engine and directary industry parallels the explosive Web trafflc trends™. Re

Web site traffic analysis software - Click here to try NetTracker Sponsored
www.sane.com  To see who's visiting your web site, where they came from and more ... . Link
SUCCEED ONLINE .- Drive qualified traffic to your Web site Spansored Link
www.iProgpect.com  Implement a comprehensive search engine positioning strategy.

Search Engine Placement and Qptimization.., SEQ Inc Sponsored Links

.. IS clear; The search englne and directory industry parallels the explozlve .

Web traffic 20.000 Guaranteed Hits
trends. If your company doesn't address all relevant search engines and ... \ieseive Traffic - Unlque Visitors

e e e Aol " 100% Guaranteed for only $85
fwww.se0ink comfinfa:htil.# 10k - Cached - Similar pages www.onlineadeenter.com
Interest; ——

Webmastor » Webmaster ... Search Engine Placement Improvement

= Advertise My Website
W:b ct[fai;:lghe Search Engine and Directory industry parallels the explosive Egﬂilgaégsgé;'iﬂgﬁgr‘:g;‘gg‘m

F i Listing.
trends. If a company doesn't address all the relevant search engines, it ... IHESS{IEE.S.}EE 'sting.com
webmastor.com/ - 28k - Cached - Similar pages

. - GET QUALITY TRAFFIC

In order to show you the most relevant results, we have omitted We specializa in getfing your slie
some entries very similar to the 2 already displayed. ?;?;%:;:%:%gﬁ”m’g’m""“"
If you like, you can repeat the search with the omitted resufts INlEra1: sam—
included..

lraffic Best Buy

Guaranteed Inlernet Trafflc
webmasters can't aflord not Lo

www.trafficbestbuy.com

Interest: —

External Monitoring

3ee your web site through yeur
customer's eyas. Monilor & manage,
www alertsite.com

Interest; mmw wy

See your message here. ..

'search engine and directory indu | Search within results

Unsatisfied with your results? Help us improve.,

Try your query on: AltaVista Excite Lycos Yahoo!

Google Home - Advertise with Us - Search Solutions - News and Resources - Language Taols - Jobs, Press,
Cool Stuff...
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f Advanced Search Preferences Language Tools Search Tips
o ‘1 TaL ey
J% 1@ 'Over fime, we uncover the most ¢
Web - images - Groups - Directory -
Searched the web for "Over time, we uncover the most effective keywords”. Results 1 - 5 of about 8. Search

Search Engine Placement Sponsored Links
. Over time, we uncover the most effective keywords and phrase
oo o ek of Y d WORDTRACKER.COM HOME PAGE

Click here for a fies

your constituencies - whether your audience is consumers, other Word Tracker.cam irlal.

businesses .., _ waordtracker.com
www.pbllabs.com/search_gngine_placement.htm - 12k - Cached - INtarest: m—

Similar pages See your message here...

CNU - Web Design - Hosting - Access
... audiences, and marketing goals. Qver time, we uncover the most effective keywords
and keyword phrase queries for each of your constituencies - whether your ...

Acolyte, LLC

- Over time, we uncover the most effective keywords and keyword phrase queries for
each of your customers regardless of your audience: consurmers, businesses ...

wwwv.goacolyle com/services/sep/ - 12k - Cached - Similar pages

2B Systems - Internet Marketing and Search Engine Position
-.. audiences, and marketing goals. Over time, we uncover the most effective keywords
and phrase queries for each of your constituencies - whather your audience is ...

www.2bsystemns.co.uk/Internet-Marketing.htm - 23k - Cached - Similar pages

Internet Marketing from Sorbis

... Targeting Specific Market Segments Over time, we uncover the most effective keywords
and keyword phrase queries for each of your constituencies - whether yaur ...

www.sorbis.com/services_internet_marketing_siteopt.htm - 17k - Cached

In order to show you the most relevant results, we have omitted some entries very simifar to
the & already displayed.
If you like, you can repeat the search with the omitted results included..

"Over time, we uncover the most ¢ Search within results

Unsatisfied with your results? Help us improve.

Try your query on; AltaVista Excite Lycos Yahoo!

Google Home - Advertise with Us - Search Solutians - News and Resourcas - Language Tools - Jobs, Press,
Cool 5tuff...
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" Google Search: "address all relevant search engines and direclories" Page 1 of 2

TH

|"address all relevant search engin [ﬁ?ﬁ%ﬁ%ﬁﬁw%wwmm

i Advanced Search Prefsrences Language Tools Search Tips

Web - Images - Groups - Directory
Searched the web for "address all relevant search engines and directories”. Results 1 - 10 of about 17. Sear

; ngines - Free Ac i 5 Sponsored Link
www.MarketltRight.com  Step-by-Step Guides to Gain New Clients - Click Herel

About Search Engines, search engine ranking.web advertising, ... Sponsored Links

... trends. If your company doesn't address all relevant search engines and .
directories, 2000+ Search Engines!
you exclude a large segment of your target audience. Meeting that goal .., ;{;{;‘;"{n’“%d g";;'i“n;s‘?r“'ﬂsrg';ﬁ“
www.eif.net/170.htm - 17k - Cached - Similar pages www.RagisterStore.com

INteresl; w—om——

Search Engine Placement and Optimization... SEO Inc

.. trends. If your company doesn't address all relevant search engines and People Search Experts
directories, Fasl & Affordable People Searches.
you exclude a large segment of your target audience. Meeting that goal ... Search g‘%wﬁ]?r;“éﬁe”tgg‘r‘nﬂe“'ls'
www.seaink.com/info. html - 10k - Cached - Similar pages Interest: waren

Submit Over Your Site to Over 1,000 Search Engines ang,_u_. METENGINE - Multisearch
... frends. If your company does not address all relevant search engines and Simullgngous metasearch in the
directories, major internalional search engines
then your company excluding a large segment of the target audience. ... www.metengine.com

pooi.net/submission/ - 17k - Cached - Similar pages Inlgrest: mm—om.

See your message here. ..

Click on Biz;Online Directory:Business Directory, business to ,,,
- trends, If your company doesn't address all relevant search engines and directories,
you exclude a large segment of your target audience, Meeting that goal ...

www . clickonbiz.com/services/submissionNow/services.html - 23k - Cached - Similar pages

Click on Biz,Online Directory:Business Directory, business to ,,,

. trends. If your company doesn't address all relevant search engines and directorles,

you exclude a large segment of your target audience. Meeting that goal ...

www . clickonbiz.com/services/submissionNow/searchEngines.html - 101k - Cached - Similar pages

search engine positioning by South West Web Solutions
.« trends. If your company doesn't address all relevant search engines and directories,
you exclude a large segment of your target audience. Meeting that goal ...

www swwsolutions com/clicked asp - 21k - Cached - Similar pages

FreeMyName.com --Trademark and Search Services
... trends. If your company doesn't address all relevant search engines and diractorles,
you exclude a large segment of your target audience. Meeting that goal ...

freemyname.com/why_searchen.php - 8k - Cached - Similar pages

Gen Online Marketing: Philippines & Global Search Engines Website ...
... trends. If your company doesn't address all relevant search engines and directories,
you exclude a large segment of your target audience. Meeting that geoal ...

www.gen-online-mktg.com/cantent/about. him - Similar pages

ittp://www.google.com/search?q=%22address+all-+relevant+search+engines+and+direct...  03/19/2002



" Google Search: "address all relevant search engines and directories” Page 2 ol 2

Bl | August 2001 | Winning Position on Search Engines

.. Internet traffic trends. If your company doesn't address all relevant search engines

and directories, you exclude a large segment of your target audience. ..,

www transparimarketing.com/businessinsider/subscribers/Aug_01/ winning_position_on_search_engines.htmil -

4k - Cached - Similar pages

Businessinsider - August 2001

. Internet traffic trends. If your company doesn't address all relevant search engines

and directories, you exclude a large segment of your target audience. ...

www transportmarketing.corm/businessinsider/subscribers/Aug_01/ aug_01_whole htm] - 48k -

Cached - Similar pages

Google ¥

Result Page: 1 2 Next

|'£1Iﬂ Search within results

‘address all relevant search engin firt

Unsatisfied with your results? Help us improve.

Try your query on: AltaVista Excite Lycos Yahoo!

Google Home - Advertise with Us - Search Selutions - News and Resources - Language Tools - Jobs, Press,
Cool Stuff...
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) Google Search: "address all relevant search engines and directories” Page 1 of 2

Advanced Search Preferences Language Tools Search Tips

Web - Images - Groups - Diractory -
Searched the web for "address all relevant search engines and directories™. Results 11 - 17 of 17. Search to

Search Engines - Free Access to Tips, ldeas, Resources Sponsored
www.MarketltRight.com  Step-by-Step Guides - Launch Your Campaign! - Free - Click Here Link
moc] Businessinsider - August 2001 Sponsored Links

File Format: Microsoft Word 2000 - View as HTML _—

.. Internet traffic trends. If your company doesn't address all relevant search 2000+ Search Engines!

. Yehoo. AOL. M5N + Guaranteed
Engln_es . listing in Top Fngines in 5 daysl
and directorles, you exclude a large segment of your target audience. ... www.RegisterStare,com
www.transportmarketing.com/businessinsider/subscribers/Aug_01/ INterest: mmm—

aug_01_whole.doc - Similar pages

. . i ) People Search Experts
search engine marketing firm. iProspect, offers ind ustry news and .. Fast & Affordable People Searches.

... trends. If your company doesn't address all relevant search engines and Saatch Now, Guarantead Resulls|
directories WWW.omnitrace.com

1 H [ ! T
you exclude a large segment of your target audience, Meeting that goal ... erest
www.iprospect. cam/ourindustry.htm - 18k - Cached

METENGINE - Multisearch

Stmultaneous metasearch in he

Apex Pacific, search engine placement and promotion specialist major intermational search engines
-~ trends. If your company doesn't address all relevant search englnes and www.metangine.com
diractorles, ‘ (Nterast: s

you exclude a large segment of your target audience. Meeting that goal ... See your message here...

Submission Now;_search enging placement: search engine submission .
w trends. If your company doesn't address all relevant search engines and directories,
you exclude a large segment of your target audience. Meeting that goal ...

www.submissionnow.com/service.htm - 13k - Cached

Submission Now: search engine placement: search engine submission ...
-.. trends. If your company doesn't address all relevant search englnes and directories,
you exclude a large segment of your target audience. Meeting that goal ...
[ SubissionneW:comlengines:htin- 84k - Cached
Gen-Online-Mktg.Com:Phjlippines & Global Website Positioner
... trends. [f your company doesn't address all relevant search engines and directories,
you exclude a large segment of your targat audience. Meeting that goal ...
www.gen-online-mkig.coms.ph/content/about.htm

Ranking Report; Search Engine Ranking Report: search engine ...

.. trénds. If your company doesn't address all relevant search engines and directorles,
you exclude a large segment of your target audience. Meeting that goat ...
www.rankingreport.net/searcheng.cfm - 9k - Cached

4 Google

Result Page: Previous 1 2
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| Search within results

"address all relevant search engim st “"*-1- e e Tt

Try your query on: AltaVista Excite Lycos Yahoo!
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Google Search: "traffic growing, but so does the need to address a varied Page 1 of 2

Advanced Search Preferences Lag age
o ]“traﬁic growing, but so does the n

"varied" (and any subsequent wordls) was ignored because we limit querias to
10 words,

Tip: In most browsers you can just hit the return key instead of clicking on the search button.

Web - Images - Groups - Directory -
Searched the web for "traffic growing, but so does the need to address a varied number of search engines"

Register a Web Address with VeriSign-Register .com, .biz, .info, .name,,,  Sponscred Link
www.netsol.com  .net, .tv, or .org. Trust VeriSian, #1 provider of Web addresses

Search Engine Placement and Optimization... SEQ Inc Sponsored Links

.« Not only is Web traffic growing, but so does the need to address a varied

Detective Software - WOW!

number €

of search engines. According to a report released by BrightPlanet in 2000 .., ﬁl.&ﬁ;??ﬁfé:ﬁp FJ%E%ESSI

www.seaink.com/info.html - 10k - Cached - Similar pages PRIVATEDETECTIVE.NET
Interast: mswuwram

About Search Engines,search engine ranking,web advertising, ... D88 Your message here, .

« Not only is Internet traffic growing, but so does the need to address a varied

number

of search engines. According to recent reports, there are more than 100 ...
www.eif.net/170.htrn - 17k - Cached - Similar pages

Gen Online Marketing:Philippines & Global Search Engines Website ..
... plan, Not only is Web traffic growing, but so does the need to address a varied number
of search engines. According to a report released by BrightPlanet in 2000 ...

www.gen-online-mktg.com/content/about. him - Similar pages

Ezoth.com, | search engine marketing website ranking optimization ..,

... Not only is Web traffic growing, but so does the need to address a varied number

of search engines. The report below states why search engine marketing and ...
www.ezoth.comfindax-search%20engine%20marketing-website—ranking-optimization.htm - 10k - Cached - Sirnilar

pages

Apex Pacific, search engine placement and promaotion specialist
. Not only is Web traffic growing, but so does the need to address a varied number
of search engines. According to studles released in 2000, there are more than ...

Www.iepromoter.com/web_promotion/searchengineplacement.html - 11k - Cached

Submission Now; search engine placement; search engine submission ...
.. up! Not only is Internet traffic growing, but so does the need to address a varied
number of search engines. According to recent reports, there are more than ...

W S lofiriow:com/Service htrit 13k - Caghed

ﬂﬁfﬁ . Al 16U

Al it by

In order to shaw you the most relevant results, we have omitted some entries very simifar to
the 6 already displayed.
If you like, you can repeat the search with the omitted results included..

http://www google.com/search?hl=en&ie=<ISQ-8859-1&0e=IS0-885 9-1&q=%22traffic+... 03/19/2002
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Web - Images - Groups - Directory -
Searched the web for "from the search engines or your site's visitors in order to achieve results”. Results |

Advanced Search Preferences Langu
"from the search engines or your ; jiEcREIcIRa]

- F1L I
h

"to” (and any subsequent words) was igrored because we limit queries to 10
words,

SEARCH ENGINES - Improve Your MARKETING Hers - It's FREE Spansored Link
www.MarketltRight.com  Gain New Cllents - Reduce Aquisltion Cests - Click Here!

... any part of our aptimization from the search engines or your site's visitors in .

order 2000+ Search Engines!
to achieve results. Such tactics are not wanted by the search engines and ... I‘;’;:‘n%";nﬁ‘%j' ,'E"'nm;ﬁ:as’ig;iﬁd

www.nathansteingart.com/services.himl - 12k - Cached - Similar pages www.RegisterStore.com

Inferest; se——
Web Design in Northwest Arkansas See your message here...

... part of our optimiz ation from the search englnes or your site's visitors in order
to achieve results. Such tactics are frowned upon by the search engines and ..,

dworks.net/promotiont.htm - 8k - Cached - Similar pages

Search engine marketing. search engine optimization, improve ..

... part of our optimization from the search engines or your site's visitors in order
to achieve results. Such tactics are frowned upon by the search engines and ...

www.internetmarketinggroup.com/search_engine_optimization.htrn - 14k - Cached - Similar pages

search engine positioning by South West Web Solutions
... of our optimigation plan from the search engines or your slte's visitors in order
to achieve results. Such tactics are frowned upon by the search engines and ...

www.swwsolutions.com/prices.asp - 31k - Cached - Similar pages

e sl _oh S L L L

... &Ny part of our optimization from the search engines or your site's visitors in order
to achieve results. We are an honest search engine optimization company! ...

www . fastrankings.cor/ - 17k - Cached

We are thg Internet's most successful search engine positioning ...

In order to show you the most relevant results, we have omitted some entries very simifar to
the 5 already displayed.
If you like, you can repeat the search with the omitted results included..

Search within results

from the search engines or your

Unsatisfied with your results? Help us improve.

Try your query on: AltaVista Excite Lycos Yahoo!

(Google Home - Advertise with Us - Search Solutions - News and Resources - Language Tools - Jobs, Press,
Caool Stuff... '
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Google Search: "By working with our clients via ongoing relationships&quo Page 1 of I

-
Web - Images - Groups - Directory -
searched the web for "By working with our ¢clients via ongoing relationships”. Results 1 - 3 of about 7. Sear

Relationships & Friends - Find them at uDate.com Sponsored Link
www.uDate.com  Chat, Dating & Relationships - Click HERE!
RELATIONSHIPS - Safe & Hassle-Free Way to Meet Your Match HERE! Spensored Link

www.lavalife.com  Photo Profiles of Fun & Exciting People In Your Area! CHAT NOW

search engine optimization positioning company information
.. hands the whole way through. By working with our clients via ongeing relationships,
we're able to analyze and strategically determine exactly which tactics ...

www.toobular.com/company.html - 22k - Cached - Sirnilar pages

CNU - Web Design - Hosting - Access

... Relationships — Not Just Traffic By working with our clients via ongolng relationships,
we're able to analyze and strategically determine exactly which ...

www.cnu.net/engines.html - 10k - Cached - Similar pages

Search Engine Placement
.. from a consultative perspactive. By working with our clients via ongoing relationships,
we're able to analyze and strategically determine exactly which tactics ...

www.pbllabs.com/search_engine_placement htrr - 12k - Cached - Similar pages

In order to show you the most relevant results, we have omifted some entries very similar to
the 3 already displayed.

If you like, you can repeat the search with the omitted results included..

|'By working with our clients via or Search within results

Unsatisfied with your results? Help us improve.

Try your query on: AltaVista Excite | ycos Yahoo!

Google Home - Advertise with Us - Search Solutions - News and Resources - Language Tools - Jobs, Press,
Cool Stuff...

©2002 Google
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Google Search: "search engine and directory industry parallels the explos Page 1 of 2

Advanced Search Preferences Languy ge To _ Tips

HE@" I'search engine and directory indu RGEREIERET

“trends" (and any subsequent words) was ignored because we limit queries to
10 words.

Web - Images - Groups -Directory -
Searched the web for "gearch engine and directory industry parallels the explosive Web traffic trends". Re

Web site fraffic analysis software - Click here to try NetTracker Sponsored
www.sane.com  To see who's visiting your web site, where they came from and more ... Link
SUCCEED ONLINE -- Drive qualified traffic to your Web site Sponsored Link
www.iProspect.com  Implement a comprehensive search engine positioning strategy.

Search Engine Placement and Optimization... SEQ Inc Sponsored Links

-.. is clear: The search engine and directory industry parallels the explogive _

Web traffic 20,000 Guaranteed Hits
trends. If your company doesn't address all refevant search engines and ... 100 e Vighars
www.seoink.com/info.himl - 10k - Cached - Similar pages www.onlineadcenter.com

intgrogt, e—

Webmastor » Webmaster ... Search Engine Placerment Improvement
- Advertise My Website

—= . . . . Resch 168,000 tarpated customers
« 18 clear; The Search Engine and Directory industry parallels the exploslve via &-zinie adverlising for FREE

Web traffic F ! Jor
irends. If a company doesn't address all the relevant search engines, it ... Intrzs;ﬂmreLlstmg.com

webmastor:comi - 28Kk - Cached - Similar pages

GET QUALITY TRAFFIC

In order to show you the most relevant results, we have omitted e specialize In gatting your site

some entries very similar to the 2 already displayed. quality traffic. No baanars/gimmick
. . . Infowizards. com

If you like, you can repeat the search with the omitted results IR —

included..

raffic Best Bu

Guaranteed Internet Traffic
webmasters can't affard not to

www.traffichestbuy.com

INterest: —

Extarnal Monitoring
See your wab sile through your
customer's eyes. Monitor & manage,

www.alertsite.com

Intarest: eosmmme

See your message here...

|'search engine and directory indu

Seargh within results

Unsatisfied with your results? Help us improve.

Try your query on: AltaVista Excite Lycos Yahoo!

Google Home - Advertise with Us - Search Solutions - News and Resources - Language Tools - Jobs, Press.
Cool Stuff...
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G ) ; Advanced Search Preferences Language Tools Search Tips

in, i, '@ T
A : 'When venturing onto the Internet

Web - Images - Groups - Directory -
Searched the web for "When venturing onto the Internet, it's become imperative”". Results 1- 3 of about 4, £

White Rock. BC / Internet Marketing

.. Web Site Promation When venturing onto the Internet, it's become Imperative that
companies implement some level of search engine positioning plan. Online ...

STtk ing Gor/abo it romarket it - 29k - Cached - Similar pages

BIGGER DESIGNS & GRAPHICS

.. For Web Site Promotion When venturing onto the Internet, It's become imperative
that companies implement some level of search engine positioning plan. Online ...

64.70.129.218/biggerdesign/services/ - 6k - Cached - Similar pages

search engine marketing firm, iProspect. offers industry news and ...

-.. In @n Ever-Changing Industry When venturing onto the Internet, it's become imperative
that cornpanies implemeant some level of search engine positioning plan ...

www.iprospect comfourindustry.htm - 18k - Cached

In order to show you the most relevant results, we have omitted some entries very similar {o
the 3 already displayed.
If you like, you can repeat the search with the omifted results included..

Search within results

"When venturing onto the Internet j

Unsatisfied with your results? Help us improve.

Try your query on: AltaVista Execite Lycos Yahoo!

Google MHome - Advertise with Us - Search Solutions - News and Resources - Language Tools - Jobs, Prass,
Cool Stuff.,,
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