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July 29, 2005

Guoogle, Inc.

Attn: User Support, DMCA Complaints
2400 Bayshore Pkwy.

Mountain View, CA

94043 VIA FAX (650%

Dear Sirs:

RE: COPYRIGHT INFRINGEMENT

I am the President for WSI and I understand that our staff have recently been in contact
with you about the misuse of a description of a workshop utilizing WSI's proprietary
information, which is subject to copyright by an individual (who refers to himself as “C -
Toronto, Ontario”) This individual has without the owner’s consent posted a copy of this
workshop description on various other web pages in order to display WSI proprietary
information. A copy of the proprietary information displayed is attached. Please note that
the proprietary information misused appears at the following web page (see attached
document),

Display of a copyright protected workshop description for clearly unauthorized purposes
is, in our view, copyright infringement and the workshop description must be removed
from all pages that are unauthorized. The workshop description has wrongfully been
posted to the foliowing web pages, each of which has been separately identified by search
query and infringing web pages described below:

Search query: WSI “Hong Kong Polytechnic”
Infringing web pages:
htto:/fwww.google.comisearch?as g=WSI+%22Hong+Kong+Polytechhic%22&num=100&hl=en&

binG=Gooqgle+Search&as epg=&as og=8&as eq=&Ir=&as fi=i&as filetype=&as gdr=ali&as occt
=any&as dt=ikas sitesearch=&safesimages

Owner/administrator of web-page (e-mail address): webmaster@ripoffreport.com

oronto, Ontario, Canada L4V 1T1
Phone: (905) M » Toll Free: (888

« Fax: (905) N * www.wsicorporate.com

e LB



I'have a good faith belief that use of the copyrighted materials described above, on the allegedly
infringing web pages, is not authorized by the copyright owner, its agent, or the law.

I swear, under penalty of perjury consistent with United States Code Title 17, Section
512, that the information in the notification is accurate and that I am authorized to act on behalf
of the owner of an exclusive right that is allegedly infringed.

President
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¢-Business Executive Development Workshop

Code ITED-04

Date 2,160 & 23 Seplg mber 2OOU {(Saturdays)
24 Supumbcl (Sunday) & 7 October 2000 (Saturday)

Tinie © 9 30am - 500pm

Venue Core Y, CWHKT - Cenure for {nu,!hg,cnl Enterpnses
The Hong Kong Palytechnic University

Module § Module 1.
Internet for local marketing Introductieon to the Internet
and traffic generating strategies _ and Economic Revolutien

Five-])ay ' Module 2
Merging e-Commeérce with your
Workshop and new

current operations and new

" Virtual Orgamzanon _ ‘
paradigm of e-Marketing

Who Should
Attend??

The workshop 1s designed for

«  SME owners

«  semor and muddie management
execulives

+  markeling execubives

. sections heads in business,
indusinal and pubhc seclors

Understand the lmerne: wave will change the way 10 do business. Most
executives are - facing a great challénge of how to transform their
raditionzl business into successful e-business. Apan from sharing the
latest Internet trend, it 1s important to have an interacuve approach that
will guide partcipants wnto new paradigm of e-business environment.
This, workshop aims-to_give parncipants the skills to put 1deas into
practice i thcu O{gamzanons The workshop will focus on:

. -'Lntarnet as a tool in e- busmcss

o 'Oa»l ne salés and markehno
% Creating a virtual orgarization

Parficdipan!’s Pirticulars (Please fill upin block lefters)

Na_mei:' : (Chinese)
{English)
{Given Name) (Family Name) V(Oum Name) .
Cﬂmpany Name[] _ B Position
Mailing Acdiessl  (Home address/Office sgéress*). |
_(jOr.;_{zg_pl-.Te_].—N,Q'(Offl_ca')ﬂ e o _ Maobile Phone No.

FMNQD e o o -'.E-Mg_il A_dd__rcss[] o .

'”How d you leam about thls course" : : o ; o o
Partu:lpam wha! wishes to _]OLD the colirse is. requested 1o complctc Lhe form and fax it to 2888—0380 Please then’ scnd us the
rinsged cheaiis havahle to “The Hong Kone Polytechnic University and matl it te CWHKT - Centre for InteHigent Enterprises, |



HKS$7,800 for non-memba
HK$6,630 for MEDC member

Cantonesc is the primary
medium ef instruction and
Eaglish terms are used where
applicable. The teaching
materials will be in English.

A Certificate of Attainment will
beissued by The Hung Kong
Polytechnic Universily 1o those
participants whe huve
completed the tulb Iraining.

Workshop Contents

Module 1 ITodraductian o the Ticeonen sk 1Kconomic
Revolution

[How mwch do you understand about huemer? How
lnternet will affect your business? s your company a
good. cindidate for eCommerce? Nowadays, many
execulives are facing the challenge of Intemet wave,
Whether you like 1t or not, it is essennal {or executives
like you to have an in-depth understanding mote about
Internet before you stant the e-business joumney.
Conlents:-

» The new econamy

¢ The laws of the e-Commerce jungle

«  The competitive inventory

« The ABCs of Intemet success

e Which companies ate best suited (o e-

Commerce?
» s your product and seivice 3 good candidate
for e-Commerce? .
e The battle for control of the Internet
« A possibie e-Commerce model 2001 and 2010

Modute 2: Merging e-Commierce with vour current
gperations and new paradigm of
c-Marketrng

This is vital to merge e-Commerce info your cument

operation to ¢reale synergy. Successful business models

in (raditional business coften means disaster in e

Business. Executives having old marketing paradigm

will have difficulties in keeping thewr orgamazation

competitive. This. course will guide the participants on
haw lo create an effective online strategy and ook mlo
new paradigm of eMarketing.

Contents:-

¢ Creating effective online strategy

« Converting- apphcabons o e-Commeice
applications

¢ Intemel Business Analysis

«  Extending the influence of cusiomer response

«  One (o one marketing-and mass cusionuzalion

«  Offline marketing for online business

o Your websile as 2 matketing medium

= Advantages of online markenng

Module 30 Online advertising mnd online selling

Tiis course will lead patticipants into a new paradigim of
online advertising, undersiand the differences and (he
advantage of online advertising, participants will be
guided -to think - about- gaining the ~best from new
technologies and tum the traffic into your profit by
anline sales.

Caonlents:-
+  Marketing with other Interner services
»  Mixing and matching your online effoits
+  New media lechnologies
+ Berter ways of doing things on the [niernet
+  Data mining and loyalty programs
*«  What are the steps (o creating 2 secure online
purchasing site?
e Secure electronic ransactions
*  The goldmine: Integrated technology retailing

Maduie 4: Linking operations with e-Cannuerce and
creating Virtual Orvgauization

The participants will explore hew to link traditional
corporate functions with e-Commerce, understand the
challenges of supply chain planning for e-Commerce and
develop supply chain strategies. The course will
intraduce the concept of a Virtual Orgamization 2nd
guide the participants to think about the value of 2
Virtual Organization
Contenis-

e  Operations management online

+  Onhne supply chain management

*  Howdo [ fullill an electronmic order?

¢«  The corperate inventory

¢ Internal commumications

» Tools to support customess, dismbutors and

partners
¢ Knowledge management
+  The benefits of a Virtual Organizauon

Madule S: tniernet for local markering and feathic
generaling shraleges

E-Comumerce 15 not just for your overseas cuslomers or
suppliers 1t 15 just as effective tool for local business
This course will tell you how you can creale “an
electronic storefront and generate wraffic for both your
physical and virtual market place.
Contents -

«  What'sis disintermediation?

*  Reducing transachion coss

+  Creating a supplier parmership online

¢ Searchung ow markeling opportunities on the

Intemet

+  Experts online

«  Stanstics to moniter your site effectiveness

»  Trade associavons and publicahions

¢« " Going beyond ‘thie” tadimomal e-Conomy




Google Search 100 results

Google search Term: WSI "Hong Kong Polytechnic"

hitp://'www.google.com/search?as_g=W&I+%22Hong+Kong+Polytechnic®%22&num=100&hl=end
binG=Google+Search&as_epg=&as_og=&as_eq=_&Ir=&as_ft=i&as_filetype=&as_qdr=all&as_occt
=any&as_di=i&as_sitesearch=&safe=images

hitp://www ripoffreport.com/reports/ripoff1729.htm
hitp://www ripotfreport.com/reports/ripoff1 18544.htm
http://www.badbusinessbureau.com/reports/ripoff127626.htm

Other google terms with the key word WSI

http:/fwww.google.com/search?as_g=%22wsi+scam%22&num=100&hl=en&btinG=Google+Searc
h&as_epg=4&as_oq=&as_eq=&lr=&as_ft=i&as_filetype=&as_qdr=all&as_occt=any&as_ dt=i&as_si
tesearch=&safe=images

http://www.google.com/search?q=wsi+scam&num=100&hi=en&ir=8&as_qgdr=all&start=2008&sa=N

http:/fwww.google.com/search?as_qg=wsi+rip+off&num=100&hl=en&btnG=Google+Search&as_e
pg=&as_oq=&as_eq=&Ir=&as_ft=i&as_filetype=&as qdr=all&as_occt=any&as_di=i&as_sitesearc
h=&safe=images

http://www .ripoffreport.com/reports/ripoff149591.htm
http://www.ripoffreport.com/reports/ripoff91729.htm
http://www.godheadsilo.com/mb_topics.php?topic=Guestbook+Posts&startnum=60

http:/fwww.google.com/search?as_g=wsi+took+my+money&num=100&hl=en&btnG=Google+Sea
rch&as_epq=&as_og=&as_eq=8&Ir=8&as_ft=i&as_filetype=&as_qgdr=all&as_occt=any&as dt=i&as_
sitesearch=&safe=images

http:.//www.ripoffreport.com/reports/ripoff112163.him






